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GOIfdom Circulation Advantages & Reader Insights

Is reaching 350 more superintendents important to you?

GOLFDOM
Golfdom 15,673*

Golf Course Management 14,724** |

Golf Course Industry 14,883** |

Superintendent 15,323** |

*Golfdom's September 2013 Verified Audit Circulation Annual Integrated Report;
**Golf Course Management, Golf Course Industry and Superintendent, June 2014 BPA Brand Reports

Largest Audited Audience 3 5 ) 4 5 3 8 ‘///

Source: Golfdom’s September 2013 Verified Audit VERIFIED

Circulation Annual Integrated Report A upeiT cirRcuLaTionN




SUPERINTENDENTS SAY:
Golfdom is Preferred... and Cool!

Which ONE magazine do you perceive as
the coolest or most fun to read”?

- Golfdom

_J Golf Course Industry
_I Golf Course Management
- Superintendent

55%

Golfdom

Which ONE magazine’s editorial staff is the
best at reporting from the field”?

- Golfdom

_J Golf Course Industry
_] Golf Course Management
- Superintendent

42%

Golfdom

Source: June 2014 BLIND readership survey sent by survey@btobmediaresearch.net
yielding 355 responses (71.8% superintendents; 10.14% assistant superintendents;
9.30% general managers and 8.73% owners).

Golfdom.com

Which ONE is the preferred
industry editor”?

- Seth Jones
0
53 A) ‘_] Scott Hollister

Golfdom’s lu ,
Seth ]ones Mike Zawacki
- Larry Aylward

READER SAYS

KEN NEwWCOMB

Regional Director of Agronomy,
Anthem Golf and Country Club

“Golfdom is a force to be
reckoned with. The magazine
has never looked better and the
content is outstanding. They are
coming at me from all directions
in print, online and now in
person with their Summit event.
Ilove it and their style.”

2015 Media Planner  Golfdom // 3



GOIfdom Unique & Award-Winning Content

Super Science Starter
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Professional Grade

Products in three different categories are covered in each issue. Ergigssional //
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My Second Office

Golfdom readers give us a peek at their
offices.

My Second

The 19th Hole

Our Q&A allows readers to learn more
about one of their fellow superintendents
from around the country.

Golfdom Gallery

Aregular feature showing off the places
Golfdom staff visit each month.

The

19"Hole /G
A 4

Farmingion, Pa.

Andy Bates
W

 “WEHAD THREE

SHOTGUNSINONE
DAY,AZ30AM,
AD230THENA

L GREERSE.
GUN. YOU SEE | D
SOMUCHYOU

GETUSED TOIT,
YOU DONT EVEN
THINK ABOUT T2

THE Most Award-Winning Industry Magazine

Since 1999, Golfdom has won more
TOCA Awards for design, editorial
and digital excellence than any of

TOCA 2014

Golfdom earned 21 awards including
19 TOCA honors, one Gardner Award and

its rivals.

Business Management Writing

Best Blog (three years in
a row)

Product Information
Environmental Stewardship
Best Cover(s)

the Plant Health Writer of the Year award,
which is more awards than
- all competitors

combined. More Tocp

\ Awards jp 2014

t |7 han Competitign
oca Combineg)

GARDNER AWARD
2014

PHOTOGRAPHY, VIDEO
AND MULTIMEDIA-
PUBLISHING

§§ &
Seth Jones
Golfdom




Golfdom

JANUARY
Ad Close: 12/4
Materials: 12/11

FEBRUARY
Ad Close: 1/14
Materials: 1/21

MARCH
Ad Close: 2/11
Materials: 2/18

APRIL
Ad Close: 3/10
Materials: 3/17

MAY
Ad Close: 4/15
Materials: 4/22

JUNE
Ad Close: 5/15
Materials: 5/22

JULY

Ad Close: 6/16
Materials: 6/23

AUGUST
Ad Close: 7/15
Materials: 7/22

SEPTEMBER
Ad Close: 8/18
Materials: 8/25

OCTOBER
Ad Close: 9/16
Materials: 9/23

NOVEMBER
Ad Close: 10/19
Materials: 10/26

DECEMBER
Ad Close: 11/6
Materials: 11/12

Issue Theme

Golfdom Report

GIS preview

Controlling spring weeds

Irrigation

Plant Health

Water Wise

Bunker maintenance

Restoration &

Renovation

Early order programs

Snow mold/winter prep

Worker safety

Fertilizer trends

6 // Golfdom 2015 Media Planner

Super
Science
Research

Spring dead spot

Winter injury

Great greens

Dollar spot, PGRs

ABW

Anthracnose

Weed control

Dealing with

summer heat

2015 Snow mold
update
Fall fertilization

Annual bluegrass

Overseeding

2015 Editorial Calendar

Professional Grade

Top dressers
Verticutters
Batteries
Greens mowers
Fungicides
Insecticides

Maintenance facility upgrades

Utility vehicles
Golf cars

Trucks and SUVs
Irrigation equipment
Course accessories
Wetting agents
Foliar feeding
Heavy equipment
Pond maintenance
Light equipment
GPS technologies
Aerators

Seed

Fairy ring products
Fairway mowers
Spreaders
Hand-held equipment
Dollar spot products
Fire ants

Core Harvesters
Herbicides
Humates

Bunker renovations

Driving range accessories

Fuel additives
Propane conversion
Grinders
Sharpeners
Bedknives

Special
Sections

The Golfdom Report

GIS issue

Sprayer Technology

Plant Health Series

Plant Health Series

Plant Health Series

Irrigation Renovation

Signet Ad Study

EOP Supplement

Golfdom.com



Industry’s Preferred Editorial Team

4P |
PREPARINGINTHE U
ANALYZINGTOYEARSOF mulmv"
POANRUAFREEFAIRAYS
.

Golfdom.com

SETH JONES
Editor-in-Chief

JOEL JACKSON

Contributing Editor

MATT NEFF

Assistant
Superintendent

KARL DANNEBERGER,
PH.D.

Science Editor

GRANT GANNON

Associate Editor

MARKWOODWARD

Contributing Editor

CLARK THROSSELL,

PH.D.
Research Tocy

Editor Health yy,;
t

€ Year

ANTHONY WILLIAMS

Contributing Editor

Golfdom

Seven-time winner of the national Folio: Award

for editorial excellence

EDITORIAL ADVISORY BOARD

Mike Bavier, CGCS-Ret.
Barrington, IIL.

Conrad Broussard, CGCS
ST. JAMES PLANTATION
Southport, N.C.

Julio Diaz
PUNTACANA BEACH AND GOLF CLUB
Punta Cana, Dominican Republic

Damon Di Giorgio
FIELDSTONE GOLF CLUB
Wilmington, Del.

Chris Erickson
SHADOW HAWK GOLF CLUB
Richmond, Texas

David Hay, CGCS
INDIAN WELLS COUNTRY CLUB
Indian Wells, Calif.

Bill Irving
LAWRENCE CC
Lawrence, Kan.

Planf 4 Rees Jones
t < REES JONES, INC.
er of < Montclair, N.J.
N
< Tim Kreger

EXECUTIVE DIRECTOR
CAROLINAS GCSA

Tom Lively, CGCS
TPC SANANTONIO
San Antonio, Texas

Tom Marzolf
FAZIO GOLF COURSE DESIGNERS
Hendersonville, N.C.

Roger Meier
VALHALLA GOLF CLUB
Louisville, Ky.

Jeff Plotts
TPC SCOTTSDALE
Scottsdale, Ariz.

Jackson Reiswig
CORAL CREEK CLUB
Placida, Fla.

Steve Sarro
PINEHURST COUNTRY CLUB
Denver, Colo.

Anthony Williams, CGCS, CGM
STONE MOUNTAIN GOLF CLUB
Stone Mountain, Ga.

Andy Wilson
BETHPAGE STATE PARK GOLF COURSE
Farmingdale, N.Y.

2015 Media Planner Golfdom // 7



GOIfdom Fully Integrated Opportunities

Target Superintendents
Using Multiple Media
Channels!

Webinayg

Custom

. . and Editorial
In Print. Online.

In Person. Socially.

Let the Golfdom
media network go to
work for you. Whether
it’s branding and 19,935
awareness or lead Page Views*
generation, we offer
unique programs

to meet your goals

. . Followers* **
and objectives.

facebook.

w *Golfdom’s September 2013

e Verified Audit Circulation Annual
Tu h e Report

**Google Analytics, average monthly
visits January-August 2014

***Golfdom Twitter followers plus
Facebook likes

Content & Creative Marketing Solutions

At Golfdom we've been developing award-winning content and design for decades. Our market expertise,
professional team of content providers, graphic designers and marketers, and audience database offer you a
unique resource to help you tackle your goals and objectives. Here’s a sampling of our marketing services:

Direct Mail: turnkey program — create print Content Marketing: content creation for your
and mail websites, blogs, collateral, social media
Marketing Collateral: brochures, inserts, Branding & Development: logo design
postcards and more Booth Graphics: blow-ups/graphics, contests,
Advertising Creative: print and web promotion, flyers, giveaways

advertising design Social Media: program development

8 // Golfdom 2015 Media Planner Golfdom.com



Golfdom

Summit

In its fourth year, the Summit is an exclusive, invitation-only event
bringing together superintendents and suppliers and dealers.

¥
>N
.

b ‘(l»-.w"g“yi v-

HE SAID IT

RAFAEL MARTINEZ
Golf Course Superintendent, South Hills Country Club, West Covina, CA.

“The Summit was an experience that I will remember for the rest of my life. It was so

unique with a fantastic program, very well organized, with a great group of vendors.’

Golfdom.com 2015 Media Planner Golfdom // 9



Golfdom

Digital Media

Galtdon

Dee.25,2011

Quallfed " t
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Featured
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Your Day.

-

“‘
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Products ”
Prevent it
with Segway®

. Bayer: Chipco Signature Fungicide SC.

Featured Video view o

Course updates from the 2016
Olympics superintendent

NDART

ONANY NEW.
FLAGORDERS!
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Incaseof
downtime,
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e

Don't Let
Pythium Ruin
Your Day.

Golfdom.com
Ad Types & Sizes

» Clickable Wallpaper (minimum 1,920 pixels » Skyscraper (160x600)
wide) » Banner (468x60)
» Interstitial Roadblock (640x480) » Medium Rectangle (300x250)
» Expandable Leaderboard (728x315 expanded, » Small Square (160x160)
728x90 collapsed) » Video
» Regular Leaderboard (728x90)
Metrics
Scoreboard Category January-August 2013 January-August 2014
Average Average
Visits 10,757 11,536
Unique Visitors 6,757 8,996
Page Views 16,583 19,935

Snapshot

January through August 2014, Golfdom boosted golfdom.com unique visits 33% versus
2013. Page views are up 20% in 2014.

Platinum Website Sponsorship
Ad Types & Sizes

» Clickable Wallpaper (minimum 1,920 pixels » Banner (468x60)

wide) » Skyscraper (160x600)
» Interstitial Roadblock (640x480) » Medium Rectangle (300x250)
» Expandable Leaderboard (728x315 » Video (optional)

expanded, 728x90 collapsed)

With Golfdom's Platinum Website Sponsorship, seven of your digital ads will frame
golfdom.com home page 25% of the time, and the remaining 75% of the time one or
more of your digital ads will appear. Perfect for product launches, special promotions
and brand awareness, our Platinum Website Sponsorship delivers immediate,
sustained, significant ROI.

Ask your account manager to discuss pricing and anticipated metrics.

Website Ad Material Submissions

1. Naming Conventions: When submitting materials to Ad Manager, use the
following naming conventions within the subject line: ADVERTISER NAME, SITE, LIVE
DATE

2. Material Deadlines: Five (5) days prior to campaign start date
3. File Formats: GIF, JPG, PNG, FLASH and other rich media formats

4. Animation: Videos are limited to one playback loop. Creative that is considered
annoying or hampers the user experience (i.e. big bright, flashing colors) will not be
accepted.

5. Rich Media: Flash, DHTMLx, Java, third-party tags, streaming video, Enliven, image
maps. Please call if the rich media you are using is not listed. Please request a

10 // Golfdom 2015 Media Planner

Flash requirements spec sheet from your advertising representative ahead of time
as there are some design considerations that need to be made in order for Flash
ads to work. THE CLICK URL MUST BE RECEIVED SEPARATELY FROM THE SWF
FILE. PLEASE DO NOT EMBED THE CLICK URL IN THE CODE.

6. Third-Party Ad Tags Are Accepted. The click URL must be received separately
from any third-party tag, even if it's embedded in the code. Please contact your
advertising representative for more details.

Send All Digital Ad Materials To:

All ad material must be submitted via the ad portal: https://northcoastmedia.

sendmyad.com and/or email 5 business days in advance of publication.

Golfdom.com



Digital Media

© 0 O Upcoming sustainability event in Carolinas | Turfgrass producers raise $25,000 for research, education - GD enewsletters,

0 led weed control. .
Now you have two loyal Spect(icle

NEW RECOMMENDATIONS FOR YOU: bware@northcoastmedia.net September 16, 2014

? Golfdom TV asks: If your life was being turned
into a major motion picture, who would play you?
1f your lfe was being turned into a major motion picture, what actor
would play you? Check out superintendents' answers, including some
nontraditional roles, and decide for yourself if the movies would be a box
office hit or a bust. //MORE

SUBSCRIBE
10 Goltdom magazine

rinership with the Sea Pines Resort, will host

Sust in GOlf... the Business of Green Sept. 25-27, 2014, at Plantation
Golf in The Sea Pines Resort. The event seeks to educate and inspire
leaders to generate profit with purpose, and willfocus on the business case for
sustainabilty.  /MoRe

Turfgrass producers raise $25,000

for research, education

Turfgrass Producers International (TPI) preceded its

2014 Feld Day with a Preview Jublee on July 30 in

8 Philadelphia that helped raise $25,000 for The Lawn
Institue to support turfgrass research anx

education. //mone

Sanford Golf Design awarded for

Trump Golf Links at Ferry Point

The Florida Chapter of the American Society of
Architects awarded David Ferris, RLA,

and Sanford Golf Design the Award of Excellence

for their work at Trump Golf Links at Ferry Point, in

Bron, N.Y. //MoR

11 Macro-Sorb Technologies, SMS Additive Solutions name

Michael Kubinec vice president
golfphotosss
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‘More
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& e

Golfdom Insider eimonny)
Ad Types & Sizes

» Leaderboard (728x90) » Small Square (100x160)
» Top Rectangle (300x250) » Text Ad
» Skyscraper (160x600) » Microbar (88x31)

» Banner (468x60)

Metrics
Scoreboard Category June 17,2014

Delivered 21,582 (99.4%)
Open Rate 4,900 (22.7%)
Click Rate 1,076 (5.0%)

Snapshot

Golfdom Insider enewsletter is optimized across Web browsers and scales to mobile
devices. All ads are clickable on desktop computers, laptops, smart phones and tablets.
Golfdom enewsletters are NOT auto generated by a content management system —
like the competition’s enews. All Golfdom enewsletters are created by editors and
feature unique, hand-picked content, with catchy headlines and images, for optimal
reader engagement and advertising ROL

Golfdom Hot Products oy
Ad Types & Sizes

» Gold Product Listing - $600
» Product Listing - $300

Metrics

Delivered 10,579 (98.74%)
Open Rate 2,622 (24.8%)
Click Rate 362 (3.4%)

Snapshot

Half-page and larger display advertisers in Golfdom magazine will have their
equipment and services featured in this Golfdom Hot Products enewsletter free of
charge. Product spotlights are also available for purchase as noted above.

Enewsletter Ad Material Submissions

1. Naming Conventions: When submitting materials to Ad Manager, use the

5. Rich Media: Not available on enewsletters. (Rich media is supported on our

following naming conventions within the subject line: ADVERTISER NAME, EMAIL websites.)

NAME, LAUNCH DATE

2. Material Deadlines: Five (5) days prior to campaign start date. Note: Late

materials may not be posted on time.
3. File Formats: GIF, JPG, PNG

4. Animation: Videos are limited to one playback loop. Creative that is considered

6. Third-Party Ad Tags Are Accepted. The click URL must be received separately
from any third-party tag, even if it's embedded in the code. Please contact your
advertising representative for more details.

Send All Digital Ad Materials To:

All ad material must be submitted via the ad portal: https://northcoastmedia.

annoying or hampers the user experience (i.e. big bright, flashing colors) will not be ~ Se€ndmyad.com and/or email 5 business days in advance of publication.

accepted.

Golfdom.com
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Golfdom

Digital Media

eo0o Golfdom, September 2014, (App-SC)

S
SINCE 1927—The Resource for Superintendents // Golfdom.com G0|fd0n‘

Subscribe

Architect Gil Hanse discusses the
2016 Olympic course, his bevy of new
projects and the importance of hiring
atalented superintendent

I 5 MUST-HAVE APPS -
INSIDE USGA'S TURFGRASS
RESEARCH COMMITTEE

PRAIRIE JUNEGRASS
FOR GOLF COURSES

o0

BACKTO BASICS: Thursday, April 24
Termites and Building Construction '*7.1nsesomcr

Back to Basics: Termites and
Building Construction

800 Protect your turf from the ground up - Deleted Items.

STRENGTH FROM THE GROUND P ' Bisarm

HEALTHY TURF BEGINS WITH HEALTHY ROOTS

Afunny thing happens when you protect your turf with DISARM Fungicide,

Your roots grow.

Proven plant health benefits

crease in the length and number of roots. Hes

e up quicker n the spring.

Rainfast within 15 minutes

Pro gy

12 // Golfdom 2015 Media Planner

Golfdom digital edition
Ad Types & Sizes

» Presentation Page » Animation
» Digital Blow-in (interstitial roadblock, » Slide Show
bellyband, partial cover tip) » Leaderboard (728x90)
» Video
Metrics
Issue Visits 626
Monthly Unique Visits 146
Page Views 5,213

Snapshot

Golfdom offers an exact replica of the magazine digitally. The digital edition offers
customers unique and impactful advertising opportunities including premium
advertising positions.

Golfdom Webinars

Golfdom provides

» Web seminar platform

» Production schedule, management, producer and rehearsals

» Moderator from editorial staff for one-hour session

» PowerPoint slides of introductory remarks

» Host registration

» Email invitations created and sent to selected target audience

» One full-page, four-color ad in Golfdom (subject to issue deadlines)

» Email reminders for registrants (to drive attendance)

» Email notification when the webinar is archived and available online

» Pre- & Post-Event promotion in e-newsletters, on golfdom.com and social media (subject to
inventory available)

» List of all registrants and attendees to sponsor

» Link on golfdom.com to on-demand version for six months

Custom Eblasts
A great way to enhance your campaign!

Metrics

Scoreboard Category August 14, 2014

Delivered 4,742 (99.8%)
Opens 830 (17.5%)
Clicks 90 (1.9%)

Snapshot

Golfdom's custom eblasts are fully customizable HTML documents that offer highly
targeted digital promotions for special offers, programs and new product launches.

Golfdom.com



Golfdom

i adad iz
SALES

EDITORIAL

DESIGN

Pat Roberts

Vice President, Sales;

Publisher, Golfdom
216-706-3736
proberts@northcoastmedia.net

Bill Roddy

Associate Publisher
216-706-3758
broddy@northcoastmedia.net

Craig MacGregor

North American Sales Manager
216-706-3787
cmacgregor@northcoastmedia.net

i’j

Pete Seltzer

VP, Graphic Design & Production;
Art Director, Golfdom
216-706-3737
pseltzer@northcoastmedia.net

Seth Jones

Editor-in-Chief

785-690-7047
sjones@northcoastmedia.net

Grant Gannon

Associate Editor

216-706-7928
ggannon@northcoastmedia.net

Joelle Harms

Digital Media Content Producer
216-706-3780
jharms@northcoastmedia.net

Marty Whitford

Editorial Director

216-706-3766
mwhitford@northcoastmedia.net

Clark Throssell, Ph. D.
Research Editor
clarkthrossell@bresnan.net

Mark Woodward
Contributing Editor
mwoodward@obsports.com

i o anadi oz

The Golfdom Media Network

Golfd

om.com

|V facebook.com/GolfdomMagazine

Golfdom

Summit

@Golfdom



